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Session 3: Targeting audiences for effective financial education 



AGENDA 
 

• Australia’s National Financial Literacy Strategy 
 
• Research on Australian women’s financial literacy and 
    economic security 
 
• ASIC’s financial literacy resources for women 
 

• Building women’s economic security project 2014-2015 
 
• Examples from other Australian organisations 



AUSTRALIA’S NATIONAL FINANCIAL LITERACY 
STRATEGY 2014-17 

 

 



RESEARCH ON AUSTRALIANS’ FINANCIAL 
LITERACY 

 Behavioural indicators of financial literacy 

 
 



RESEARCH ON AUSTRALIANS’ FINANCIAL 
LITERACY 

• Groups where lower levels of financial literacy are likely: 

• Young people under 25 years 

• People who have no formal post-secondary education 

• Low-income earners, or people who have few assets  

• People who work in lower-level ‘blue-collar’ occupations 

• Women – particularly those aged under 35, and over 70* 

 
*Source: ANZ, 2011 ANZ Survey of Adult Financial Literacy in Australia. 



INFLUENCES ON FINANCIAL DECISION-MAKING 



WOMEN’S BEHAVIOURS AND ATTITUDES 
TOWARDS MONEY 

• Product ownership 
Generally, women and men displayed similar financial 
attitudes and behaviours, including similar rates of  
product ownership, apart from ownership of a credit  
card with men more likely to report owning one (72% 
compared with 66% of women) 

• Saving money 
Women are more likely to state they had saved money in the past six months (84% 
compared to 80% of men) and were more likely to save money using a savings 
account that is not automatically linked to their pay (40% compared to 35% of men)  

• Dealing with money is stressful 
Women (35%) are more likely than men (24%) to agree they find dealing with 
money stressful and overwhelming. 

• Understanding financial matters 
Women (22%) are more likely than men (12%) to agree they have  
difficulty understanding financial matters. 



WOMEN’S BEHAVIOURS AND ATTITUDES 
TOWARDS MONEY 

• Managing finances 
Men and women in relationships have similar perspectives on who manages day-to-
day household finances, but different perspectives on who manages major financial 
issues.  
– Around half of men (48%) and half of women (49%) say they mostly manage 

their household’s day-to-day financial issues, with a further 42% of men and 
45% of women stating they jointly manage these issues with their partner. 

– Men are more likely to believe they are mostly managing major financial issues 
(50% compared with 32% of women), while women are under the impression 
they are jointly managing major financial decisions with their partner (60% 
compared with 45% of men). 

• Discussing finances with family 
Women (32%) are significantly more likely than men (19%) to openly discuss their 
household finances with their parents or family.  

• Discussing finances with children 
Women (18%) are more likely than men (12%) to discuss household  
finances with their children. 



WOMEN’S BEHAVIOURS AND ATTITUDES 
TOWARDS MONEY 

• Risk/return trade-off 
Women (23%) are less likely to say they have heard of and understand the 
concept of risk/return trade-off than men (38%)  

• Diversification 
Women (34%) are less likely to report they have heard of and understand the 
concept of diversification than men (47%). 

• Other investments 
Women (31%) are less likely than men (41%) to have investments other than 
their superannuation and/or home. 

• Losing money 
Women (9%) are significantly less likely than men (22%) to say they had lost 
money. 



• Subgroups of women (Indigenous, CALD, women with a disability) 
face particular issues and specific financial challenges 
 

• Partnerships with trusted organisations are key to reaching women 
 

• Effective financial literacy programs reach women at teachable 
moments 
 

• New resources should build on the well-established and respected 
programs and networks available 
 

 
 

 
 

 

FEEDBACK FROM STAKEHOLDERS 



ASIC’S FINANCIAL LITERACY RESOURCES FOR 
WOMEN 

 
 
 

 



 
 
 

 

ASIC’S FINANCIAL LITERACY RESOURCES FOR 
WOMEN 



 
 
 

 

ASIC’S FINANCIAL LITERACY RESOURCES FOR 
WOMEN 



 
 
 

 

ASIC’S FINANCIAL LITERACY RESOURCES FOR 
WOMEN 



• Stage 1 consultation – Stakeholder forum 
• Purpose: to gain support and receive feedback on the concept 
• Held August 2014, in Sydney 
• Community, government and corporate stakeholders 
• Stakeholders overwhelmingly endorsed the project 

 
• Stage 2 – resource development  

• A money ‘toolkit’ with tailored and engaging information 
• Career break calculator 
• Online training module for intermediaries 

 
• Stage 2 – Communication strategy  

• Embed resources  
• Distribute through networks 
• Promotional campaign 
• Social media 

 
 

 
 

“BUILDING WOMEN’S ECONOMIC SECURITY AND 
FINANCIAL WELLBEING” PROJECT 



EXAMPLES OF OTHER AUSTRALIAN PROGRAMS 

• Saver Plus 
 

• Australia's largest and longest running matched savings and financial 
education program. 
 

• Offered locally by community  
organisations in over 60 locations.  
 

• Assists individuals and families on  
lower incomes. 
 

• Has supported thousands to develop a  
lasting savings habit. 
 

• Vast majority of saver plus participants are women. 
 

 
 

 



• Money minded 
• Australia’s most widely-used adult financial literacy program. 
• Has reached more than 200,000 people since 2003. 
• Delivered nationally in partnership with community organisations. 
• Comprehensive suite of adult financial education resources. 
• Facilitators select workshops that relate to the particular needs of 

their participants. 
 

 
 

 

EXAMPLES OF OTHER AUSTRALIAN PROGRAMS 



• No Interest Loans Scheme (NILS) 
• Coordinated by Good Shepherd Microfinance. 

 

• Provides individuals and families on low incomes with access to safe, 
fair and affordable credit. 
 

• Loan amounts are between $300 – $1,200 for essential goods and 
services such as fridges, washing machines or car repairs. 
 

• 74% of recipients are female (2014). 

 
 
 

EXAMPLES OF OTHER AUSTRALIAN PROGRAMS 



• 10thousand girl 
• Not for profit organisation 
• Aim is to inspire and educate  

women (typically 18-45) 
• Specific focus on  

reaching remote and regional  
communities 

 
• Economic Security 4 Women 

• Alliance of women’s organisations  
united in the belief that economic  
wellbeing and financial security are  
essential for women and will enable  
women of all ages to have an equal place in society. 

 
 
 

 

EXAMPLES OF OTHER AUSTRALIAN PROGRAMS 



SUMMARY  

• Research demonstrates there are a number of financial wellbeing 
and economic security issues facing women – particularly around 
retirement savings. 
 

• The National Financial Literacy Strategy has identified women as a 
key target audience with particular financial literacy needs. 
 

• ASIC is aiming to address these issues by developing targeted tools 
and reaching women at key life stages. 
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